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Abstract. For over two years, I put my academic research career on
hold, left the University of Waterloo, moved to California, and worked
to make a large commercial search engine better. In September 2019, I
returned to my role as a Professor at the University of Waterloo, but the
things I learned in the commercial world will impact my academic re-
search for the rest of my career. While I can’t tell you deep, dark secrets,
I can you about problems and ideas that are inspired by my experience.
These include changes in the way I think about search evaluation, online
search behaviour, personalization and query understanding.
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