
Postdoctoral Researcher
Dublin City University, Ireland

HTTPS://CAMEO-TASK.COM/

ALLIE TRAN

CAMEO: 
COMPOSED ACCESS TO
MULTIMODAL 
E-COMMERCE OBJECTS

Unlock the Future of E-commerce Search!

3 SEPTEMBER, 2025

Pilot Task

https://cameo-task.com/


Why Participate
in CAMEO?

As online shopping becomes more dynamic,
traditional search methods just aren't cutting it.

Tackle Real-World E-commerce
Challenges

Explore Low-Resource Language
Processing

Advance the Fields of Information
Retrieval and QA



The
Challenges
Await You!

Composed Image Retrieval (CIR)
Review-Based Question Answering (QA)

TWO EXCITING SUBTASKS:



縁
I'm Allie, 

Postdoctoral Researcher at Dublin City University,
Ireland

My research interests include multi-modal retrieval,
natural language processing, especially question
answering, some human-computer interaction and
data visualization. 

ABOUT ME



HOANG-BAO LE

PhD student, DCU

QUANG-LINH TRAN

PhD candidate, DCU

PROF. BINH NGUYEN

Professor, Ho Chi Minh University
of Science, VNU

Organizers
New members welcome!



Task I
Composed Image Retrieval (CIR)



Composed Image
Retrieval (CIR)
In CIR, users provide a
reference product and a
textual modification to find a
altered variant.

Origin: UK

I want the same product, 
but made in Vietnam



A PRODUCT

Same product Same brand Different attibutes

Different price

Combo package

Different products
Origin

Ingredients

Brand

Feature



Brand: Simple
Price: 99000 VND

Origin: UK
Capacity: 150ml

Composed Image
Retrieval (CIR)

Combo Simple Tẩy
trang 200ml + Sữa rửa

mặt 150ml...

Origin: Korea Brand: COSRXOrigin: Korea &
different brand

Reference product



Task II
Review-Based Question
Answering (QA)



Helping users get direct answers to their
product questions from customer reviews.

Given a product ID or image and a user question
(e.g., "Is this suitable for dry skin?"), your system
needs to provide a two-part answer

Your Mission:



A CONCISE NATURAL
LANGUAGE ANSWER

"Yes, it is suitable for dry skin."

SUPPORTING EVIDENCE

A list of supporting evidence sentences
extracted from one or more product
reviews.

= aggregate evidence across multiple user reviews, 
reflecting how real consumers form opinions from diverse feedback



product name: [Code COSACD6 10% off for orders over 400K] CeraVe Foaming Facial Cleanser 236ML
brand: CeraVe
type: foaming cleanser
skin kind: combination skin
processed description:
Because CeraVe cleanser removes dirt while retaining moisture, combined with essential ceramides and amino
acids, it helps cleanse and moisturize the skin without affecting the protective barrier. It can also remove dirt, oil, and
makeup without drying or leaving the skin feeling tight. It effectively removes dust and pollutants, helping skin feel
clean and refreshed without stripping natural moisture. Recommended to use daily, gently massaging for 30
seconds, then rinsing with water.

“Is this CeraVe cleanser suitable for oily skin and does it cause tight dryness after washing?”
Reviews
Rank 1:
Scent suitable for oily skin, cleans and moisturizes without affecting the skin barrier.
Rank 2:
Cleanser helps clean deeply, suitable for oily skin, genuine CeraVe product, fast delivery, as described.
Rank 3:
Also has a pleasant scent, suitable for oily skin. I really like it, bought multiple times.
Rank 4:
Fragrance suitable for oily skin. After washing, my skin feels clean, not dry. First time trying CeraVe and really like it.
Rank 5:
Good product quality, fast shipping, attentive customer service. Solves and meets needs well, does not cause tight dryness after washing.

CeraVe cleanser is reviewed by many users as suitable for oily skin (Reviews 1, 2), and at the same time does not cause
tight dryness after washing due to its ability to retain moisture and protect the skin barrier (product description). The
fragrance is mild and pleasant (Review 3) and it also removes makeup residue, excess oil, and dirt well. However, some
users still feel it might not completely remove waterproof makeup and may need an additional cleanser (Reviews 2, 5).



The ViEcom-
Rec Dataset:
real-world e-commerce
data from a
Vietnamese platform.



ViEcom-Rec
Over 369,000 Vietnamese-
language product reviews from
304,708 users for 2,244 distinct
products.

To ensure maximum participation, all
Vietnamese text data will be accompanied by
high-quality English translations, and task
guidelines, evaluation scripts, and starter
code will be provided in English



Key Dates October 2025: Dataset preparation and
triplet annotation will be underway.

January 2026: Get ready! Training data
and baseline models will be released.

June - September 2026: Submissions
system goes LIVE!

September 2026: Results and analysis.

October 2026: Paper submissions are
due.

https://cameo-task.com/



Thank you!
Looking forward for your
participation!
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